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“Under the auspices of publicity, the cause of the court of law, and the appeal to the court of public 
opinion, are going on at the same time.” Jeremy Bentham, English Philosopher, Jurist & Social Reformer; 
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The majority of business disputes are settled outside a court of law. The vast 
majority of cases— from 80% to 92%  do settle. However, the likelihood of cases 
involving reputation getting to court is more than 70%. Once in Court, it's the case 
of crisis communication with a “healing the wounds” agenda. 

Pw
C 

G
lo

ba
l C

ris
is 

Su
rv

ey
/ 4

3 
co

un
tr

ie
s,

 2
,0

84
 re

sp
on

de
nt

s



6



7



8

O
xf

or
d 

U
ni

ve
rs

ity
 C

en
tr

e 
fo

r C
or

po
ra

te
 R

ep
ut

at
io

n



9

Start recognizing the 
reputational laundering 
and its new frames

Support earning and never the case of “buying” or 
“defeating” reputations, at least in your organizations. 
The faster the world gets, the slower and harder it 
becomes to earn reputations. We respect choices of 
“infinite” game, but “finite” is still legal.  

Start identifying 
risks for your 
organizations

Likelihood of you having to make a decision to 
continue with your supplier or no and/or you 
become part of reputational sanctions is getting 
higher each year*. 

Promote Ethical Use 
of Communications 
Tools

When the event happens in your court, 
please encourage ethical usage of 
communications tool. Remember the legal 
vs rightful debate. 




